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Re: ConplaIntag.riistPti Roberts &Rol>ert

Dear Ms. Duncan,

en

"D

I write this letter to file a complaint pursuant to 2 U.S.C.§437g(aXl) against Pat Roberts and his
principal campaign comimttee, Pat Roberts for US Senate ("Respondents"). The frets indicate
mat Respondents violated me "Stand By Yoiir Ad" requirements of the Bipartisan O.mpaign
Reform Act of 2002.

THE FACTS

On or about June 10,2006. Respondents began to ak a broadcast televisicii advertisement, which
is attached. At the bcgumingor^ advertisement, Mr. Roberts states m
Roberts; I approved this message." At me same time, a video of Mr. Roberts appears; for half
the period the voice-over is airing, the mage of Mr. Roberto is alnwstentirdy obscured by tte
shoulder of an umdeutifieo man m IDA loieflrounfl* "fnere is also a nvntten uiscuumer at 010
begmning of the advertisement stating: ^«d for and auuwrized by Pat Roberts for US Senate."

At the end of the advertisement there is no written disclaimer at all.

Tlie Bipartisan Campaign Reform Act of 2002 added a "Stand By Your Ad" provision requiring
that broadcast television adverfaementscontam statements by a c^
hasapiTOvedmead^rertiseinent Under meapph'cable Fedenl Election Commission regulations,
a television advertisement authorized by a candidate must coirt^
candidate identifying the ckwdid^e and statmgn^
voiccHrwimiitbeigcoinpaidedbyd
else a picture of the candidate that is "it least eig^ (80) penxnt of the vertic^ screen height"
llC.FJL{110.11(cX3Xii). The advertisemem must also cortam "a similar statem



appear in clearly reading writing at the end of the television communication." Id.

Respondents' advertisement does not conform to these reqimiements, for at least two reasons:

• First, Mr. Roberta's image at the beginning of fc

• Second, the written disclaimer is insufficient Not <)nly is it pUuxdai me beginning of the
advertisement instead of the end; it also d\>es not state that Mr. Roberts approved the

instead noting only mat his campaign committee authorized it

While these requirements are technical, they serve an in^xntantpupose: they icquire candidates
to endorse, clearly and plainly, the content of their advertisements. By including an insufficient
image of himself, by neglecting to include a properly worded written approval statement, and by
placing that statement at the beginning instead of the end of the advertisement, Mr. Roberts and
his campaign have thus blatantly violaW By nimmiizmg and improperly
placing the Stand By Your Ad inurements, Respondents seek to distance Mr. Roberts firom the
scurrilous attacks on his opponent, Jim Slattery, featured in this advertisement. Federal law does
not permit such a result

Tha nntntmarinn rfvMild inveaHgrte imtiwrfiafriy the violation* pnaMnted hanrin, anjflin Mr

Roberts and bis campaign from further violations, and mie mem me maxmium amount permitted
bylaw.

Sincerely,

SUBSCRIBED AND SWORN to before me this/ffc_ day of

My Commission Expires:


